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CHAPTER III

Parking Lot User Survey Results

INTRODUCTION

This chapter provides the analysis of data collected through survey questionnaires

placed on the windshields of vehicles parked in the two lots. Information is pro-

vided about lot usage and mode to work. These questionnaires were distributed

on July 28, 2008. 

SURVEY METHODOLOGY

The survey instrument collected basic information for the evaluation of the Clifton

park-and-ride lot utilization. The questionnaire was designed to include informa-

tion on the frequency of use, duration of use, and mode to work. A draft survey

instrument was prepared by the LSC Team and submitted to the RTPO for review

and comment. The survey was printed in English on 4" x 6" cardstock. The cards

were placed into plastic sleeves for protection from the elements and distributed

in a random sample between the two lots. The surveys were pre-stamped, and the

instructions indicated that respondents will receive a $15 gas card for their par-

ticipation in the study.

A cut-off date of August 15, 2008 was set as the last day that received surveys

would be accepted. Of the 150 surveys distributed, 43 were returned. This repre-

sents a response rate of roughly 29 percent. This sample provides an error range

of +/- 4.3 percent at the 95 percent confidence level. The survey instrument is

included in Appendix A.

SURVEY FINDINGS

Responses from the questionnaires were entered into a spreadsheet program for

analysis. The responses are summarized in the following sections. Survey re-

sponses are included in Appendix B.
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Frequency

The first question asked was the frequency of respondents’ use of the two available

lots. The options were that the respondents use the lot either daily, several days

per week, once a week, or once a month. The responses can be seen in Figure

III-1. The most often-cited response was that the lot was used on a daily basis by

26 respondents (61 percent). None of the 43 respondents reported using the lot

only once a month. This shows that the majority of users of the lot are frequent

users.

Duration

 The second question was whether or not the respondents are required to leave

their car in the lots overnight. Of the 43 respondents, 19 (44 percent) said that

they did have to leave their car overnight, while the remaining 24 people (56

percent) reported that they do not. These results can be seen in Figure III-2. The
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park-and-ride analysis shows similar results, with 35 percent of vehicles remain-

ing overnight. 

Respondents who answered that they do have to leave their cars overnight were

asked to report on the frequency that they are required to do so. The results of

this question can be seen in Figure III-3. The majority of respondents—42 per-

cent—reported that they have to leave their cars overnight only once or several

times a month. The fewest number of respondents—16 percent—reported that

they have to leave their cars overnight on a daily basis. What is more important

is that 58 percent (11 of 19) reported having to leave a vehicle in the lot overnight

at least once per week. 
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Mode to Work

The survey asked respondents to report how they get to work. The options pro-

vided included carpool, vanpool, or bus. The responses can be seen in Figure III-4.

Sixty-seven (67) percent of respondents reported that they carpool to work. This

is followed by another 21 percent who use the bus, and 12 percent that reported

using vanpools. This question provides some insight into the main usage of the

lots.
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Employers

The last question on the survey asked about the respondents’ employer. This

question was included in the survey to determine what types of companies are

using the lots, and which ones appear the most often. Table III-1 presents the

companies that had multiple respondents list their company as their employer.

The majority of the companies seem to be related to construction, plumbing, oil,

and electrical services.

Table III-1

Emp loyers

Employer Respondents

MB Construction Services 5  

Two in the Loop, Inc 5  

W estern Pump and Dredge 5  

EC E lectric 2  

GMS 2  

McK ay Realty 2  

Metcalf Excavation 2  

Monu men t W ell Service 2  

W est Star 2  

Residence

Respondents were required to fill out their address in order to receive their gas

cards in the mail. The municipality in which the respondents live is important
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because it provides some information on travel patterns. The respondents’ places

of residence are shown in Figure III-5. The majority of the respondents—70 per-

cent—reported living in Grand Junction. The remaining individuals reported living

in either Fruita, Clifton, or Palisade.

 


